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What is higher education’s

first lesson?

By Amy Cross

Education is more important than
ever; a young person’s future success
will likely depend largely on obtaining
at least an undergraduate degree.

As a parent or grandparent with this
awareness, you and your financial advi-
sors will plan careful investments to
cover the next generation’s necessary
higher education.

Yet even before your child or grand-
child heads to college, a key decision
will be which university he or she will
call home for the next few years. This
is where higher education’s first les-
son comes into play: selecting the
right school.

You likely have a favorite. So does
the prospective student. But it is not a
decision to be made based solely on
emotion. Just as you have made careful,
educated financial choices to pay for
the child’s continued schooling, similar
evaluation is required in the college
selection process.

Your child or grandchild obviously
must be a part of the decision. How-
ever, adults must guide the choice.
By helping your family member
strategically choose his or her college/
university, the return on your financial
investment and your student’s studies
will be more valuable.

Here are five college characteristics
to consider.

Area of specialization. Focus on
institutions that have distinguished
themselves as leading educators in

your student’s desired field. Look for a
quantifiable, reputable track record to
support the school’s claims. Seek out
successful professionals in the selected
fields. Where did they go to school?
Why did they choose that institution?
Do they recommend the same path for
those now looking to enter the field?

Size. Large universities with large
classes may seem overwhelming. But
take a closer look before writing off a
major university. Your student’s spe-
cific area of study, especially its upper-
level courses, might be much smaller
and more individually focused. Visit
with the department chair and current
students to get a more accurate feel for
class sizes and the dynamics within
your department of interest.

Extracurriculars. Classroom work is
paramount, but students can gain an
edge from well-designed extracurricu-
lar options. Does the university have
major-specific organizations or intern-
ship programs that help students trans-
late classroom theories to real-life
situations? This additional hands-on
experience is invaluable in résumé-
building and provides young people
with a way to differentiate themselves
from other students.

Social factors. College is often the
first time a young person is completely
independent. Some might find it an
intimidating prospect and want to base
their decision on a school where their
friends are going. In the short term, this

may make the transition to college
more comfortable. However, point out
to your student that proximity to high
school friends also may be a hindrance.
Socially, existing friendships may make
him or her less inclined to branch out
and develop new relationships. And if
a college is chosen based on where
friends are going, it might not be the
appropriate educational choice for the
student’s needs.

Networking. The most impactful
opportunity while attending university
is arguably the chance to establish
rapport with esteemed professionals.
A young person’s first post-gradua-
tion job can be the most difficult one
to nab, simply because of inexperi-
ence. And while a solid educational
foundation is important, a degree
combined with a recommendation
from a reputable professional can be
the edge needed to take that first step
into the professional world. Look for a
university with highly regarded fac-
ulty who are accessible, and impress
upon your student the importance of
fostering those relationships through
class participation and involvement
within the department.

Some of these factors will carry more
weight depending on your student’s
personality and planned area of study.
As a parent or grandparent, you can
help your youngster evaluate the vari-
ety of educational elements to make a
wise and worthwhile college choice. ®
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“The most impactful
opportunity while
attending university is
arguably the chance to
establish rapport with
esteemed professionals.”

—Amy Cross
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How to reach Richard P. Slaughter Associates

You can reach any member of our team at 512.918.0000.
We look forward to speaking with you.

About Richard P. Slaughter Associates

Richard P. Slaughter Associates is a leading wealth management and financial planning firm which specializes
in working with high net worth individuals, entrepreneurs and families. Slaughter Associates cultivates a
comprehensive financial relationship with its clients by delivering expertise in financial planning and asset
management and coordinating with tax, insurance and estate professionals. The result is a holistic approach
that is unique in a financial industry that is often segmented and outsourced. By committing to these important
components, Slaughter Associates charts a path to reach the individual financial goals of its clients. Founded in
1991in Austin, Texas, by Richard Slaughter, Slaughter Associates is one of the original fee-based firms in the nation.
With offices in both Austin and the Dallas-Fort Worth Metroplex, Slaughter Associates has been recognized by
NABCAP as a Premier Advisor and given exemplary status for expertise in personal risk management.

Assets Under Management
$370 million (as of 3/31/14)

Largest Client Net Worth
$20 million

Minimum Fee for Initial Meeting
None required

Minimum Asset Requirement
$500,000 (investment services)

Compensation Method Asset-based and hourly fees

Professional Services Provided
Planning, investment advisory and money management services

Primary Custodians for Investor Assets Charles Schwab & Co., Pershing,
a BNY Mellon Company and TD Ameritrade

Association Memberships
CFA Institute, CFA Society of Austin, Financial Planning Association,
The National Association of Personal Financial Advisors

Website www.slaughterinvest.com

Email amy@slaughterinvest.com

Richard P. Slaughter Associates Inc. 13809 Research Boulevard, Suite 905, Austin, TX 78750 512.918.0000
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Richard P. Slaughter Associates Inc.
13809 Research Blvd., Suite 905
Austin, TX 78750
Tel. 512.918.0000
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Richard P. Slaughter Associates, Inc. is featured in Worth® 2014 Leading Wealth Advisors™, a special section in every edition of Worth® magazine. All persons and firms appearing in this

section have completed questionnaires, have been vetted by an advisory group following submission by Worth®, and thereafter paid the standard fees to Worth® to be featured in this section.
The information contained herein is for informational purposes, and although the list of advisors presented in this section is drawn from sources believed to be reliable and independently
reviewed, the accuracy or completeness of this information is not guaranteed. No person or firm listed in this section should be construed as an endorsement by Worth®, and Worth® will not be
responsible for the performance, acts or omissions of any such advisor. It should not be assumed that the past performance of any advisors featured in this special section will equal or be an
indicator of future performance. Worth®, a Sandow Media publication, is a financial publisher and does not recommend or endorse investment, legal or tax advisors, investment strategies or
particular investments. Those seeking specific investment advice should consider a qualified and licensed investment professional. Worth® is a registered trademark of Sandow Media LLC.
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